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1. Planning Your Disease Awareness Campaign  

World Hepatitis Day is an international focus point for patient groups and people living with hepatitis 

B and C.  It is an annual milestone around which interest groups can raise awareness and influence 

real change in disease prevention and access to testing and treatment.  It is the key day in the global 

calendar for campaigns and activities within the hepatitis world to come together as one voice with 

a mutual objective.   

The World Hepatitis Alliance (WHA) is a global alliance of over 200 patient groups providing global 

leadership and supporting action that will halt the death toll and improve the lives of people living 

with chronic viral hepatitis B and C.  Through better awareness, prevention, care, support and access 

to treatment, our ultimate goal is to work with governments to eradicate these diseases from the 

planet. World Hepatitis Alliance ς seeking a world without viral hepatitis B & C. 

The WHA established the first World Hepatitis Day (WHD) in 2008 and in 2009 the WHA will 

coordinate the second annual World Hepatitis Day.   

The 2008 WHD campaign platform was built on ǘƘŜ ǘƘŜƳŜ ƻŦ ά!Ƴ L bǳƳōŜǊ мнΚέ This simple 

message was designed to communicate the fact that one in 12 people worldwide have viral hepatitis 

B or C ς prevalence far higher than HIV or any cancer.  It was also intended to encourage people to 

question themselves (rather than stigmatise others) and to get tested.  The campaign was a huge 

success and this theme will continue to be used in 2009.   

The Global Objective 

Our objective for 2009 is to continue communicating a simple message 

that aims to combat stigma and improve understanding of hepatitis B 

and C by highlighting the extent of hepatitis infection across the world 

in a way that grabs public, media and political attention.  While we as 

campaigners may now be ŦŀƳƛƭƛŀǊ ǿƛǘƘ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǘƘŜ Ǿŀǎǘ 

majority of people out there are not - we need to continue repeating 

our simple message time and time again until we have reached the broadest audience possible.  It is 

the hope of the WHA that sustained use of the Am I Number 12? brand will help it to become a 

globally recognisable image and umbrella theme for hepatitis. 

The Ψ!Ƴ L bǳƳōŜǊ мнΚΩ campaign impacts both the public and policy initiatives of the World 

IŜǇŀǘƛǘƛǎ !ƭƭƛŀƴŎŜ ŀƴŘ ǿŜ ŜƴŎƻǳǊŀƎŜ ȅƻǳ ǘƻ Ŏƻƴǎǳƭǘ ǘƘŜ Ωмн !ǎƪǎΩ ǇƻƭƛŎȅ ǘƻƻƭƪƛǘ ǘƘŀǘ ǿŜ ƘŀǾŜ 

developed to identify ways of supporting your disease awareness campaign with activities aimed at 

shaping policy.  If you do not currently have a copy, this and all of the materials discussed in this 

toolkit, can be downloaded from the following site: http://portal.f leishman.com. Please click on 

Ψ²ƻǊƭŘ IŜǇŀǘƛǘƛǎ 5ŀȅΩ ŀƴŘ ǳǎŜ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƻƎƛƴ ŘŜǘŀƛƭǎΥ 

 username: worldhepatitisday 

 password: 2^hdjQ4k 

If you experience any problems accessing this information please email 

worldhepday@fleishman.com   

http://portal.fleishman.com.please/
mailto:worldhepday@fleishman.com
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Setting Your Own Objectives 

Disease awareness is about more than just one day ŀƴŘ ǿŜ ƘƻǇŜ ǘƘŀǘ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ 

campaign is something that you will use throughout the year as you build awareness of hepatitis B 

and C in your own countries.   

¢ƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǘƘŜƳŜ Ƙŀǎ ōŜŜƴ ŀŘƻǇǘŜŘ ōȅ ŎƻǳƴǘǊƛŜǎ ŀƭƭ ƻǾŜǊ ǘƘŜ ǿƻǊƭŘΣ ōǳǘ ŜŀŎƘ ŎƻǳƴǘǊȅ 

has unique needs and therefore unique approaches must be taken to make the most of the uniting 

global theme.  The role of the WHA is to provide a framework for the 2009 WHD campaign offering 

guidance, advice and core materials. It is up to you to develop messaging and local activities that 

work in your country / region. You are encouraged to think about your local objectives i.e. what you 

want to achieve in your country through using and adapting ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ŎŀƳǇŀƛƎƴΦ  Lǘ 

may be easiest to think of these in terms of long-term and short term goals.  A long-term goal might 

be to increase access to testing by 50% whilst a short term goal might be to increase awareness of 

lack of testing through the media and political activities. 

Objectives flow 

1. What do you want to achieve by 2012? 

2. What do you want to achieve in 2009? 

3. Iƻǿ Ŏŀƴ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǘƘŜƳŜ ŀƴŘ ƳŀǘŜǊƛŀƭǎ ƘŜƭǇ ȅƻǳ ǊŜŀŎƘ ȅƻǳǊ ƻōƧectives in 

2009? 

4. What do you need from your WHA representative? 

Help is at Hand! 

If you have any questions about the global materials or this toolkit, 

please get in touch at worldhepday@fleishman.com  

We also encourage you to work with your regional World Hepatitis 

Alliance Board member, for any specific country or regional campaign 

questions that you might have.  The contact details for the regional 

World Hepatitis Alliance Board are as follows: 

 

Europe region: Achim Kautz  

Deutsche Leberhilfe (Germany) 

akautz@leberhilfe.org  

Eastern Med / Africa region: Abdelhamid Bouallag 

SOS Hepatites (Algeria) 

hamidboualeg@yahoo.fr  

North America region: Chris Taylor 

mailto:worldhepday@fleishman.com
mailto:akautz@leberhilfe.org
mailto:hamidboualeg@yahoo.fr
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NASTAD (USA) 

ctaylor@nastad.org  

South America region: Carlos Varaldo 

Grupo Otimismo (Brazil) 

hepato@hepato.com  

Western Pacific region: Zhao Wang 

Chinese Foundation for Hepatitis Prevention & Control (China) 

lijinghua@cfhpc.com 

Australasia region: Helen Tyrrell 

Hepatitis Australia (Australia) 

helen@hepatitisaustralia.com  

NB If you are not sure which region you are in please email worldhepday@fleishman.com  

 

 

 

mailto:ctaylor@nastad.org
mailto:hepato@hepato.com
mailto:lijinghua@cfhpc.com
mailto:helen@hepatitisaustralia.com
mailto:worldhepday@fleishman.com
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2. Dƭƻōŀƭ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ нллф /ŀƳǇŀƛƎƴ  

!ƭǘƘƻǳƎƘ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ŀǿŀǊŜƴŜǎǎ ŎŀƳǇŀƛƎƴ ƛǎ ƛƴǘŜƴŘŜŘ ǘo be primarily driven by groups 

within each country in order to best reflect the awareness needs of that country, the World Hepatitis 

Alliance is co-ordinating four activities in order to increase international awareness ς ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ 

мнΚΩ ǘƻǳǊΣ ŀ ōƭƻg of the tour, a creative competition and our ongoing work towards the Hepatitis Atlas 

and liaison with the World Health Organization. 

 Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ƻƴ ǘƻǳǊ 

As part of the 2009 campaign, Raquel José of the World Hepatitis Alliance will be visiting countries 

around the world on ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǘƻǳǊΦ  wŀǉǳŜƭ ǿƛƭƭ ōŜ ƳŜŜǘƛƴƎ ǿƛǘƘ ƭƻŎŀƭ ǇŀǘƛŜƴǘ ƎǊƻǳǇǎΣ 

patients, health ministers and non-government organisations to showcase chronic viral hepatitis policy 

ŀŎƘƛŜǾŜƳŜƴǘǎΣ ƘŜƭǇ ƛƴŎǊŜŀǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ŀƴŘ ǎŜŎǳǊŜ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ǘƘŜ Ωмн !ǎƪǎΩ 

campaign. 

The tour will include the following countries: Argentina, Australia, Bangladesh, Brazil, China (including 

Hong Kong and Taiwan), Ghana, New Zealand, Poland, Scotland, USA and Vietnam.  As the campaign 

evolves more countries may be added. 

[ŀǳƴŎƘ ƻŦ ²I! ōƭƻƎΥ Ψ!Ƴ L bǳƳōŜǊ мн?Ω !ǊƻǳƴŘ ǘƘŜ ²ƻǊƭŘ 

A blog is a website, usually maintained by an individual with 

regular entries of commentary, descriptions of events, or other 

material such as graphics or video.  

wŀǉǳŜƭ WƻǎŞ ōŜƎŀƴ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ tour earlier this year 

and will be reporting her experiences and encounters on a newly 

launched blog http://blog.worldhepatitisday.org/  The aim of the 

blog is to share best practice and experiences of how other 

countries are tackling hepatitis B and C.   

There are also virtual, online ΨōŀŘƎŜǎΩ ŀǾŀƛƭŀōƭŜ ǘƻ ŘƻǿƴƭƻŀŘ ǘƻ ǳǎŜ ƻƴ ȅƻǳǊ ƻǿƴ ǎƛǘŜǎ ǘƻ ǎƘƻǿ ȅƻǳǊ 

support for World Hepatitis Day 2009.  

http://blog.worldhepatitisday.org/
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WHD Creative Competition 

January 2009 saw the launch of the World Hepatitis Day Creative Competition.  The competition is open 

to all patient groups and individuals, amateur and professional artists, and entries can take the form of 

any visual media, be it a poster, video, creative writing or photograph.  The competition will be judged 

by a panel including physicians and patient group representatives who will be looking for creativity and 

originality, as well as effectiveness in communicating one of two themes  

1.  Ψ²ƻǊƭŘ IŜǇŀǘƛǘƛǎ 5ŀȅΩ  

2. Ψ!Ƴ L bǳƳōŜǊ мнΚΩ 

More details on how to enter, including competition rules and the nomination form, can be found at 

http://www.aminumber12.org/Competition.aspx.  Shortlisted entries will be featured on the website in 

the run up to 19 May 2009 and winners will be announced on Friday 15 May 2009.   

The success of this competition will rely heavily on involvement and support at a national level from 

people such as you.  Please do promote the competition in your country and try to drive as many entries 

as possible.  The more entries and noise, the bigger the impact the competition will have. 

Submissions must be made by 17 April 2009.  Entries must not be associated with any commercial 

interests. 

Working with the World Health Organization  

There are a number of activities which the global WHA team are working on that involves the WHO.   

Firstly, the WHA have been actively working with governments and Health Ministers around the world 

to help engage the WHO with the aim of getting a resolution on the agenda at the 2009 World Health 

Assembly meeting in Geneva, Switzerland.  As a result of the activities of patient groups in Brazil and 

China in particular and our ongoing discussions with Health Ministers we understand that viral hepatitis 

has indeed been put on the agenda for the World Health Assembly meeting, which will take place in 

Geneva from 18th to 27th May 2009.  While we are unable to disclose further information at this stage, 

we will be making a media statement available in the weeks before the World Health Assembly, and its 

distribution (embargo date) will coincide with World Hepatitis Day on the 19th May. 

Secondly, we are continuing to work closely with the research team involved in the Global Burden of 

Disease project (http://globalburden.org/) gathering and analysing key global data and to build a 

comprehensive picture of hepatitis B and C.  We are not expecting to have this data in time for 19th May 

2009, but we do anticipate having the first draft of the Hepatitis Atlas towards the end of 2009 / 

beginning of 2010. 

 

http://www.aminumber12.org/Competition.aspx
http://globalburden.org/
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3.  Ψ!Ƴ L bǳƳōŜǊ мнΚΩ /ŀƳǇŀƛƎƴ aŀǘŜǊƛŀƭǎ ϧ aŜǎǎŀƎŜǎ  

The success of the Ψ!Ƴ L ƴǳƳōŜǊ мнΩ ǘƘŜƳŜ last year and the need to strengthen it through repetition 

means we will be using it again this yearΦ  Ψ!Ƴ L bǳƳōŜǊ мнΚΩ 

highlights the fact that one in 12 people worldwide are living 

with either hepatitis B or C ς and this is the focus of the WHA 

disease awareness programme.  The logo is a powerful 

symbol of the WHD campaign, which encourages people to 

ask themselves whether they could be one of the 500 million 

people living with either hepatitis B or C.   

In this section we have set out simple campaign messages to 

ƘŜƭǇ ȅƻǳ ŜȄǇƭŀƛƴ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǘƘŜƳŜ ŀƴŘ ƛƴŎƭǳŘŜŘ 

ideas of ways you can use the logo.   We have also included 

NEW campaign materials, which we hope will help you when 

developing your campaign.  All materials are available in 

Arabic, English, French, Mandarin, Portuguese, Russian and 

Spanish.  Additional materials will be sent to you in the months leading up to WHD 2009. 

¢ƘŜǊŜ ŀǊŜ ǎƛƳǇƭȅ ƘǳƴŘǊŜŘǎ ƻŦ ǿŀȅǎ ǘƘŀǘ ȅƻǳ Ŏŀƴ ǇǊƻƳƻǘŜ Ψ!Ƴ L ƴǳƳōŜǊ мнΚΩ ǘƻ ǘƘŜ ǇǳōƭƛŎΣ ƳŜŘƛŀ ŀƴŘ 

politicians in your country ς below are some suggestions.  We encourage you to come up with your own 

ŎǊŜŀǘƛǾŜ ǿŀȅǎ ǘƻ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ and to make sure your campaign has the biggest 

impact possible in your country. 

A Simple Message 

The WHA is aware that the WHD campaign still has a large amount of work to do to ensure that 

awareness and empathy around hepatitis B and hepatitis C are as high as in other disease areas, such as 

HIV / AIDS, TB and malaria.  The 2009 campaign has been designed to support this disease awareness 

effort by continuing to foŎǳǎ ƻƴ ǘƘŜ ǎƛƳǇƭŜ ŎŀƳǇŀƛƎƴ ƳŜǎǎŀƎŜ ƻŦ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ  

Core global text has been developed to communicate our supporting campaign messages: 

1. 500 million people (one in 12 people worldwide) are living with either chronic viral hepatitis B or 

hepatitis C 

2. Hepatitis B and C do not discriminate - more than 1/3 of people on the planet have been 

exposed to one of the two viruses  

3. Am I one of those infected, but unaware? ς People should get tested and find out 
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Why are these messages so simple?   

With any campaign (be it for a consumer brand like Coca-Cola, a politician like Barack Obama or a 

disease awareness campaign ς such as World AIDS Day) it takes time for people to really engage with it, 

and understand why they need to be involved.  History has shown that you stand a better chance of 

getting people to change their mind or react to a campaign by frequently and consistently repeating a 

message that is simple.   

Recently elected President Barack Obama faced a huge number of hurdles 

to get elected as President of the United States of America.  Central to the 

success of his election campaign was his message ς which was simple, used 

consistently and relevant to the people he was talking to.  "Change" is 

already one of the most recognisable messages of the 21st century, which 

because of its simplicity reached people in countries all around the world.  

President Obama repeated his message over and over again and in a very 

ǎƘƻǊǘ ǎǇŀŎŜ ƻŦ ǘƛƳŜ ǇŜƻǇƭŜ ōŜƎŀƴ ǘƻ ΨƘŜŀǊΩ ƘƛƳΦ   

²ƛǘƘ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ǿŜ ƘŀǾŜ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ to make a real difference.  

It is a simple message that works in all major languages of the world and is 

accompanied by a strong visual identity.  As a global alliance of patient 

groups we really can reach the four corners of the world with our message ς 

but we have only just begun and we need your help to continue to spreaŘ ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ 

message. 

New Campaign Materials  

This year we have developed a range of new visuals which you can use and adapt as part of your 

awareness raising activities.  All visuals are available on the FTP site (see section1) in .GIF and .PDF 

poster formats, and upon request we can also send you editable versions of the artwork so that you can 

adapt the materials.   

Am I Number 12? Posters 

We have developed six different poster concepts which have been translated into our seven languages 

and which are ready for you to use and adapt.  We understand that the global messages we have 

developed will not work in all of your countries and as such we recommend that you: 

1. Download the campaign visuals which you would like to use 

2. Review the messages and wording that we have suggested and adapt these to make sure they 

work in your country 

3. Adapt the artwork to include your messages as well as your patient group logo and any contact 

information, such as a telephone hotline or your own website 
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Web-banner Advertisement 

We have developed a web-banner advertisement which you can use to drive traffic to the World 

Hepatitis Day website.  The web-banner advertisement is available as a skyscraper in 600 x 120 format, 

and is a .SWF (flash) file. It can be downloaded very easily from the following site: 

http://portal.fleishman.com using the login details outlined on page four of this document.  

http://portal.fleishman.com/
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Your IT department should be able to help you upload the web-banner 

advertisement onto your website and we encourage you to add a hyperlink to the 

banner ad that links to the global campaign website at www.aminumber12.org . 

Please note:  The role of the WHA is to provide a framework for raising awareness of 

hepatitis B and C. It is up to you to adapt the core materials and messages to 

ŎƻƳƳǳƴƛŎŀǘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ƛƴ ŀ ǿŀȅ ǘƘŀǘ ƳŀƪŜǎ ǎŜƴǎŜ ƛƴ ȅƻǳr country and will 

make the biggest impact possible.  

Using ǘƘŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ƭƻƎƻ 

There are many ways you can use the logo ς and patient groups have already 

demonstrated the flexibility and adaptability of the logo with some fantastic 

campaigns.  We appreciate you may have limited funds and resources and so have included a range of 

ƛŘŜŀǎ ƻŦ Ƙƻǿ ȅƻǳ ƳƛƎƘǘ ǳǎŜ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ƛƴ ȅƻǳǊ ŎƻǳƴǘǊȅΦ  wŜƳŜƳōŜǊ ς we are trying to raise 

ŀǿŀǊŜƴŜǎǎ ƻŦ ƘŜǇŀǘƛǘƛǎ . ŀƴŘ / ōȅ ǊŜŀŎƘƛƴƎ ŀǎ Ƴŀƴȅ ǇŜƻǇƭŜ ŀǎ ǇƻǎǎƛōƭŜΦ  5ƻƴΩt be afraid to think big!  

Giveaways ς people always like free things. A great way 
ǘƻ ƎŜǘ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ ƻǳǘ ƛƴǘƻ ǘƘŜ ǇǳōƭƛŎ ƛǎ ǘƻ ƎƛǾŜ ƛǘ 
away on objects that people routinely use, such as 
mugs, drinks coasters, car bumper stickers, ponchos, 
umbrellas and balloons.   

 

Getting the logo embossed on these items can often be 
relatively cheap and by doing it in bulk you can often 
negotiate a discount with the supplier. Once you have 
had the items made all you need to do is give them 
away. For this you need volunteers and helpers to hand 
them out at popular places such as the beach, a train 
station, shopping centre or in a park.  

 

Think about who might help you out. For example, 
ŎƻǳƭŘ ȅƻǳ ƎŜǘ ƭƻŎŀƭ ǎƘƻǇ ǿƻǊƪŜǊǎ ǘƻ Ǉǳǘ ƻƴ Ψ!Ƴ L 
bǳƳōŜǊ мнΚΩ ¢-shirts for the day? Or will a coffee shop 
ŎƘŀƛƴΣ ǎǳŎƘ ŀǎ {ǘŀǊōǳŎƪǎΣ ƭŜǘ ȅƻǳ Ǉǳǘ Ψ!Ƴ L bǳƳōŜǊ мнΚΩ 
ŘǊƛƴƪǎ ŎƻŀǎǘŜǊǎΩ ƛƴ ǘƘŜƛǊ ŎƻŦŦŜŜ ǎƘƻǇǎ ŦƻǊ ǘƘŜ ŘŀȅΚ  LŦ 
ȅƻǳ ƎŜǘ ƳŀǘŜǊƛŀƭǎ ƳŀŘŜ ȅƻǳΩƭƭ ƴŜŜŘ ǘƻ ŦƛƴŘ ƭƻǘǎ ƻŦ ǿŀȅǎ 
of getting them out there so people use them and more 
importantly see them. 

   

 

 

Branding ς ƎŜǘǘƛƴƎ Ψ!Ƴ L bǳƳōŜǊ мнΚΩƻƴ ǎƻƳŜƻƴŜ 
ŜƭǎŜΩǎ ǇǊƻŘǳŎǘ ƛǎ ŀ ƎƻƻŘ ǿŀȅ ǘƻ ƎŜǘ ǘƘŜ ƭƻƎƻ ƻǳǘ ǘƘŜǊŜ 
without needing large numbers of volunteers and 
ƘŜƭǇŜǊǎΦ  LŦ ȅƻǳΩǾŜ Ǝƻǘ ŀ ǎƳŀƭƭ ǘŜŀƳ ǘƘƛǎ ŎƻǳƭŘ ōe the 
way for you!  

 

 

 


